
International Journal of Research, Development and Innovation 
RDI vol 4 issue 1, April (2011) 

The new logo and new slogan 
Carlos Garcia 

 

Department of Business and management  

international university of Catalonia  

E-mail: tricarlosgm@gmail.com 

Asbtract: Lead your market through technology-driven innovation. SAP solutions 

provide the foundation you need to take advantage of the latest technology 

advancements, run a cost-effective data center, empower business users, and create 

an efficient IT environment with reduced risk. 

Keywords: SAP, Technology, RDI, logo, slogan 

 

In order to adapt to the expectations of its customers, Walmart has begun a process of 

renovation of both its image, and the shopping experience in their stores. The image 

that shows Walmart will be different, it will change the logo, see figure 1, the slogan 

and its stores will have an innovative design. 

Regarding the shopping experience, will 

standardize and clean all the signs of the store, in 

order to achieve clear aisles; will improve 

circulation, to save customers time; will 

implement a new style of exhibition, in addition 

to low prices all year round.                
 

                 Figure 1: Logo Walmart 

              Source: www.walmart.com  

The new logo, figure 1, is more streamlined, which helps to express closeness and 

higher quality human. It retains the characteristic blue color of Wal-Mart, but now 

more warm and subtle. It presents a new element, represented by a yellow spark that 

reflects smart shopping by customers at Walmart. The six axes that make the spark, 

represent the three basic principles of the company in the world: respect for the 

individual, customer service and the search for excellence, and the three pillars of 

branches across the country: low prices, quality products and excellent shopping 

experience. 

The new slogan accompanying this repositioning of the brand is "Save Money, live 

Better " concept that synthesizes the compromise that Walmart has with its customers 
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to offer all products at the best price, simplify their purchase, and care about other 

priorities in life and not for purchases.  

From today customers will find over 2,000 products with unbeatable prices. The new 

name that the company has to its consumers finds the lowest prices. Furthermore, in 

order to facilitate the shopping experience.  

Conclusion 

Walmart changed its logo to give another image abroad and that the client's faith in 

them 
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